F I N A NCI A LS at a G l a n ce

2014 total EXPENsES

2014 total INCOME

$518,252

$537,532
From providing ARE
review support and
networking opportunities
to fostering mentorship
and fellowship, the
Young Architects Forum
is a great way to get
started in the right
direction—and
with a stamp.

As we reactivate the
foundation, we will
be able to provide
support to individuals
interested in developing
their leadership
skills to make a
difference within the
organization and in
the greater community
beyond the profession.

Annual r epo rt

2014

Ni cole Graycar, AI A
VP Yo un g Architects Forum,

J en B ee, A I A

C a m p us De si gn and Facility Management
C a rnegie Mellon
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105
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144,258
U n i q u e pag e v i ews

15%
I nc r ease f r o m 2 013

Improving t he quality of the built environment by further r
 aising the standards of architectural education, training,
and practice; fostering design excellence; 
a nd promoting the value 
o f architectural services 
t o the public.

COTE
Intensives
Series

ARE

Review Series

Newly
Registered
Architects
Recognition

IDP

Opportunities

Learn more
about YAF and
all program
offerings for
our emerging
professionals!

Engaging
Young and
Emerging
Professionals

Annual
Meeting

President’s
Holiday Party

Continuing
Education

Member
Programs
& Services

Building Tours
& Architect’s
Spotlight

YAF

new Member
Firm Directory
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BUILD
Pittsburgh

Featuring
Signature Firm
Memberships

2015 Launch

Industry
Partner
Membership
Campaign

Design
Pittsburgh

35

new
partners!

Legislative
Activities

visited Design Pittsburgh
pages on our website

attended
gallery crawl

Total
Attendance

visited Build Pittsburgh
pages on our website

Dedicated
additional
staff

1000

385
26,555

Communications

48,849

UP 6% FROM
LAST YEAR

external
outreach

450

Website,
Columns
Magazine, 
& e-news

Member
outreach
Letter Campaign
to Potential
Members

Award Ceremony
& Gala

up 12% from last year

Spring 2014:

Fall 2014:

attendees

attendees

70 130

91% AIA MEMBER retention rate

Outreach
for Member
Retention

Imp ortanc e of I ndustry Pa rtners /

I m po rta n ce o f Li ce n s u re

Sp on s o ring Gateway

We continue to partner
with AIA Pittsburgh
because we believe
in collaboration and
community. By positioning
ourselves with a
progressive and proactive
organization, we are able
to make a visible impact
by supporting programs
that promote the value of
good design, opportunities
to share knowledge, and
the creation of meaningful
partnerships within the
design/build industry.

The ongoing ARE Review Series, produced by the Young Architects
Forum on behalf of AIA-Pittsburgh, reflects the chapter’s commitment
to bringing value to emerging professionals in our region by supporting
them in their path to our profession’s most important credential—
architectural licensure. Presented by recently registered architects
alongside prominent members of the AEC industry, each session
provides an overview of general concepts and preparation tips which
are intended to demystify the exam and augment an candidate’s
personal study process. Particularly for the unemployed or those
working in smaller offices, who can often feel as if they are alone in
their studies, the series also provides an important sense of community
or esprit de corps to the examination process, something that has been
inadvertently lost in the shift to a multiple-division exam that can be
taken at any time. In addition to helping to reinforce difficult topics,
the communal spirit of each session—which averages between 20–25
attendees—gives each individual candidate a feeling of camaraderie and
even friendly competition, which many of our chapter’s members have
cited as the motivation to help them complete the ARE.
S e a n Sh e f f l e r, A I A
LGA Part ne rs , A rc h i t e c t L i c e ns i ng A dv i s or, N C ARB

Rut ha nn L. Om er, PE
President
Gateway Engineers

I m po rta n ce o f I n d u st ry Pa rt n e rs /S po n s o ri n g
Oswa l d Co m pa n i e s

“We believe relationships have led to our success over the last 30 years and to that end
the partnership we have with AIA Pittsburgh, through sponsorship opportunities, fits within
our mode. Over the last several years it’s given us visibility which has positively affected our
bottom line and allowed us to further develop our relationships with our clients.”
Pau l a S e lvag g i o
S r. V P and P rac t i c e L e ade r,
Oswal d Compani e s

Income

E-Communications
& Social Media

Member Programs,
Products & Services
Industry Partnership
& Support
8.2%

AIA member dues cover
less than 1/3 of the
services provided.

$537,532

20.1%

All Sources
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48% of the total income
comes from industry
support including
sponsorships and
income from industry
partner memberships.
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44.9%

Effectively and quickly communicating information
to members of the design/build community
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New!

1,971
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Member Programs,
Products & Services

“AIA Pittsburgh’ social media presence
builds relationships between members
and industry partners.

57.8%

Member Support
2014 total

11.7%

$518,252
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Dues

It also provides opportunities to connect
to a broader audience
and engage in conversations important
to the profession.”

5.3%

General& Administrative

Kevin Kunak, Assoc. AIA

25.2%

Communications Committee Chair,
Rothschild Doyno Collaborative
Professional Development 
& Conferences

The AIA Pittsburgh Board of Directors
follows the best practice of keeping 3 to 6
months of operating expenses in the reserve
fund. At the end of 2014, AIA Pittsburgh had
4 months of operating expenses in reserves.

Net
asset
growth

$50,177
2011

$101,641

2012

$117,302

2013

$139,532

2014

Unique page views

144,258
jobs
and job
seekers

Industry Resource
Directory
was one of the

top 5
trafficked pages
on our website

Website
Magazine
& e-news

Ray Bowman, Assoc. AIA

2000+

Enhance the public
awareness of
architects

eColumns Subscribers

Continue and
expand high-quality
programming

Fostering 
the 
Future

“ Young Professionals have been some of
the most active writers of Feature Articles
and Viewpoints on Columns, even pieces that
are openly critical of the profession at large.
As the AIA looks to adapt,
I love having the website as a way to have
a voice in the important conversations”
Associate Board Member, LGA Partners

Implement
Firm Visits

2015
evaluate &
improve existing
communications
tools

Re-launch the
AIA Pittsburgh
Foundation

Require all
AIA Pittsburgh committees
to include an emerging
professional
providing
leadership
training

external
outreach

skill sets to build
capabilities for
leadership through
service on boards,
commissions, and
committees

Creating 
a Two-way
Conversation

Issue 
annual
reports

